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ֲ ѿ ҙ ץ̆ ֜ ҉ Ὲ

֟ ΐᵣ ̆ Ⱶ ᵀ Ȃ 

̔ 

ѿȁ Ὲ ῀ ҹ 24.09%̆ᵞԍ ҙ ᵣ  ל

1ȁ ȇ2016Ҭ Ȉ̆  2015

₮ 5,032ַᾝ̆ 60%̕ 2̆020 ₮

⌠ 2.16ַ҆ᾝ̆ 34%Ȃ 

Ҭ  

 

2ȁ ῏ ̆ ҈ Ҭ ῏ ₮ ׆ 2015

360.2ַᾝ ⌠ 2017 902.4ַᾝ̆ ҹ 58.28%̆ғ



ⱴ ל ῒ̕Ҭ 2017 Ҭ ῏ ₮ ҹ 336.5ַᾝ̆

41.3%Ȃ 

2015-2017 ῏ ₮  

 

3ȁ ῃ eMarketer № ̆2017 ῃ

֜ ⌠ 2.304ַ҆ ᾝ̆ 24.8% 2̆016 ֜

ҹ 1.845ַ҆ ᾝ̆ 25.60%Ȃ׆ῃ ̆ ῃ

̆ 25% ̆ Ӟ Ḡ

Ȃ 

҉ ῃ׆̆ ῤ ₮ ’ ̆

25%~42%ӊ ̆ ᵀ Ḥ Ὲ

ҹ 24.09%̆ᵞԍ҉

̆Ӟᵞԍ ȇ2016Ҭ ȈҬ

34% Ȃ 

 

ԋȁ Ὲ ԅ ҙ ҍ ̆ל

ᴑҙ ’ 

1ȁ ҉ ῀  

Ὲ ҉ ῀ ’ Ҋ ̔ 

 

  2017

2022

 
2016  2017  2018  2019  2020  2021  2022  

 
῀̂҆ᾝ̃ 31,179.47 42,429.83 53,366.83 66,708.54 83,385.67 100,062.81 115,072.23 - 

̂%̃ - 36.08 25.78 25.00 25.00 





῀ Ḡ 15%~35%ӊ ̆ ׅ Ḡ ԍ ̆ 

ԍῒז ֟ ̆ ᾝȁ ̆Һ ԍ ֟ Ȃ

ⱬ ̆ Ὲ ⱴ ⱬ

└ ԅ ⅞̆ ῒז ֟ ᴪ 2017 ҉ ̆

ҹ26.03%̆ ᵞԍ 28.28% Ȃ 

2ȁ ҉ ῀ ’ 

Ҋ ↓₮ԅ Ὲ 2018 10 ̆ ҉ ῀ ’̆ Ҋ

̆ Ὲ ֟ ῀ ԍ54%~102%ӊ׃ ȂῒҬ

ԍ ῀ ̆ ᵞȂ 

ᵝ̔҆ᾝ 

 2018  
2018 1-10  

’ 
 

 53,366.83 29,079.30 54.49% 

 65,250.14 47,502.05 72.80% 

 44,996.38 30,135.24 66.97% 

 12,038.59 7,964.09 66.15% 

ҩ ẫ  15,247.05 8,718.29 57.18% 

ῒ101.12% 20,106.30 19,884.30 ז 

 210,783.28 143,505.28 68.08% 

҉ ̆ 2018 10 ̆ ҉ ֟ ҙ ῀ 143,505.28

҆ᾝ̆ҹ2018 ҉ῃ ῀ 68.08%Ȃ ⌠11-12 ҹ ҉ҙⱵ

̆ ҙⱵ ̆ Ὲ 2018 ҉ҙⱵ ῀ΐ Ȃ 

3ȁ Ҋ ῀ ’ 

Ὲ ҊҙⱵ ῀ ’ Ҋ ̔ 

ᵝ̔҆ᾝ 

 2016  2017  2018  2019  2020  2021  2022  

Ҋ ῀ 1,612.13 6,497.66 16,345.03 26,458.87 37,838.90 45,080.96 52,203.94 

 - 303.05% 151.55% 61.88% 43.01% 19.14% 15.80% 

Ὲ ҊҙⱵ ῀ Һ ҉̆ ҙ

’ȁᴑҙ ’ ̔ 

Ὲ 2016 ȁ2017 ҊҙⱵ ῀№≢ҹ1,612.13҆ᾝȁ6,497.66

҆ᾝ̆ ῀ ҹ303.05%̆ҙⱵ Һ ԍ ҊҙⱵ

̆ Ὲ ҊҙⱵ Ҍ ȁ ⱴ Ȃ



Ὲ Ⱶ ̆ 2018 10 ̆ Ὲ Ҋ

῀1.82ַᾝ̆ ῃ Ҋ ῀ 2.18ַᾝ̆

῀ ⌠҉ ῀ 133%Ȃ 

Ὲ ҊҙⱵ ᵬ ҹ ȁ Ḥ

ף ̆ҙⱵ ̆ ҹ ̆ ╠ Ὲ Ҋ ֟ ץ

֟ ҹҺ̆2018 1-10 Ҋ ῀Ҭ ֟ ҹ72%̆ Ὲ

≠ץ ῒ ץ ȁ ҉ ᴨל ү̆ Ҋ֟

̆ⱴ ҍ ᵬ ȁ Ȃ Ὲ ҊҙⱵ ̆

̆ ԍ Ὲ ֟ ȁ ȁ ᴨ̆ל

ῒ ҊҙⱵ Ṣץ ῒ ⱳ ҙ̆Ⱶ ∆

Ḡ ̕ Ὲ ҊҙⱵ ̆ῒ Ҋ ⱴ̆ ᵬ

Ӟ ̆ ῒ ҊҙⱵ ῀ ⌠ѿ

̆ Ὲ ≠ Ҭ̆ Ҋ ῀ ҙⱵ ԍ

̆ 2022 ⌠ 52,203.94҆ᾝ ҍ̆2018 ῀2.18ַᾝ ̆

ҹ24.37% ҍ̆ ꜚ ֟ ᴆ֟ ҙ

’ Ȃ 

҉̆ Ὲ Ⱶ 2̆018 1-10 Ὲ ҙ ῀

ҹ161,685.21҆ᾝ̆ 2018 ῃ ῀227,128.31҆ᾝ 71.19%̆

ԍ2017 70.58%Ȃ 

 

҈ȁ׆ 2018 1-10 ’ ̆ ֟ ≠ ԍҙ

 

Ὲ 2018 ҙ ҹ 10,800҆ᾝ̆ ῒ 2017 ‪≠ 8 1̆89.49

҆ᾝ̂╧ ᴍ ט ̃ ̆ 31.88%̕ 

Ὲ Ⱶ ̆ 2018 10 ̆ Ὲ ῍ ‪

≠ 0.66ַᾝ̂╧ ᴍ ט ̃̆ 2017 0.47ַᾝ ̆

ҹ 42%̆ ԍҙ Ȃ 

 

ȁ ֟ ҙ ҙ Ԉ Ὲ



ҙ ᵝ 

ᴍ 2008 ֒ B2CҙⱵ̆ ׂ ̆

֟ ԓ ̆ ֟ ̆ ₮ RAVPowerȁ

TaoTronicsȁVAVAȁAnjou ΐ ѿ ⱬ ֒ ҉ ̆ ԍ֟

ȁ ȁITȁᶫ ȁ ֟ ᴨ̆ל Ҋ ̆

̆ ҹ ҙῤ ΐ ֟ Һ ⱬ̆ ҉ȁ ҊҙⱵ

₮ ᴑҙȂ 

҈ Ⱶ Ὲ Marketplace Pulse

̂https://www.sellerratings.com/̃̆ ᴍ ѿ ֒ ҈ Ҭ

Ӝȁ ѿȁ ԋ ҈ȁ ԋ Ȃ 

Ҭ Ⱶ Ҭ ̆2017 Ҭ ᵣ֜

̂ B2B̃ 7.6ַ҆ᾝֲ ץ̆ ̆ ҙ Ҭ ׅ

ᵞ̆ᴑҙ ̆2017 Ὲ ’ Ҋ ̔ 

ᵝַ̔ᾝ 

Ὲ   ᾥ⇔  Ỹ   ᴍ 

ҙ ῀ 140.18 39.12 37.37 32.05 17.43 

̂%  ̃ 0.18 0.05 0.05 0.04 0.02 

̔ ̆ ҙ ῀ҹ 2017 1-11 ̆ᵩ ҹ 2017  

҉ № Ὲ Ὲ ̆ 2018 ҉ ҙ ῀

98.75ַᾝ̆ 77.23% Ỹ̕ 2018 ҉ 23ֲַ ̆

ԍ҉ ̆ ҉ 56.30%̕ ῀ ’ 50%Ȃ 

╠ᴰ Ҋ̆₮ B2C ᴑҙ

Ẓ ̆ Ԉ ҹ ̆ Ҭ ᵞ̆ ҙ Ȃ ҙῤΐ

ⱬ ȁ֟ ȁ ᵣ ᴑҙ ⱬ

Ȃ Ὲ ץ ҙ Ὲ Ӟ ѿ ҉ ԅ ҙ

ῤ Ԉᴨל Ὲ ̆ ≠ץ ῒ ȁ ȁ ȁ ȁֲ

ᾢ ᵝ̆ ץ Ȃ 
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ᵝַ̔ᾝ 

҉ Ὲ  ֟ 
ҙ  

╠ѿ  

ѿ  

ҙ  

ԋ  

ҙ  

҈  

ҙ  
 

ᴍ 

̂601113̃ 

100%

 
1.27 2 2.8 3.92 45.60% 

Ḥ  

̂300209̃ 99.9991%  
1.59 2.6 3.3 4.1 37.13% 

̂300464̃ 

ᴍ 100%

 
0.82 1.08 1.45 1.90 32.33% 

1̔ ҹ Ὲ Ḥ  

2̔ҙ ╠ѿ ҹ ֟ҙ ╠ѿ ‪≠ ̆ῒҬ ᴍ ╧

ԅ ᴍ ט  

҉ ̆ ȁҙⱵ ѿ ̆ᵖ Ὲ

ҍ҉ ᶛ ҙ̆ ԍ׃̆ 32%~46%ӊ ̆

Ὲ ҙ ᵞԍ҉ ᶛ Ӟ̆ ѿ ҉

ԅ Ὲ ҙ ’ҍ ҙ ’ ̆ Ȃ 

 

̔ 

̆ ᵀ ҹ̆҉ Ὲ Ὲ ҙ ȁל ֟

ҙ ҍ ȁᴑҙל ’ȁ Ԉ ҙ ᵝȁ

֜ ᶛҙ № ̆ ᾟ ԅ Ὲ ҙ

Ȃ ῏ № ῤ ΐ Ȃ 
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	请申请人进一步说明业绩承诺的可实现性，以及交易完成后上市公司对标的资产的具体管控措施，请独立财务顾问和评估师核查并发表明确意见。
	答复：
	一、标的公司预测年度的收入增长率约为24.09%，低于行业整体增长趋势
	二、标的公司各品类的预测数据考虑了各品类的行业特点与发展趋势，预测数据符合企业实际经营情况
	三、从2018年1-10月经营情况来看，标的资产实际经营利润高于业绩承诺数据的增速水平
	四、标的资产的业绩承诺符合跨境电商行业的市场竞争格局及标的公司的行业地位
	五、标的资产业绩承诺情况与可比交易案例水平基本相符
	核查意见：



